


























































- Designed to	improve	psychological	management	and	blood	sugar control	of	
adolescent	T1Ds.	
- Directed by	a	20	year	old	type	one	diabetic.
- Facilitates communication	with	other	diabetics,	via	videos	and	chatrooms.
Conclusion	and	Future	Developments:
Areas	to	me	maintained:	
- Online	format	
- Personalised	videos	
- Chatrooms
Areas	to	be	amended:	
- Age	sensitive	material:		
• Sex
• Drugs
• Alcohol	
Areas	to	be	included:	
- Interactive	tools:	
• Quizzes	
• Interviews
• Podcasts
- Short- and	long-term	goal	setting
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Figure	3:	The	correlation	between	ranking	level	1	or	2	for	the	E-Mentoring	programme	to	be	engaging	and	
ranking	for	other	elements	of	programme	design.	
Figure	2.	Elements	of	programme	design	seen	to	be	fundamental	to	encourage	engagement	with	mentoring	
programmes.	
Figure	4:	The	correlation	between	ranking	level	3	or	4	for	the	E-Mentoring	programme	to	be	engaging	and	
ranking	for	other	elements	of	programme	design.	
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Figure	5.	Percentage	of	responses	for	researcher	and	website	
created	videos.	
Figure	1.	E-Mentoring	Programme	Home	Page	
